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Disclaimer

General Information

The information provided in this whitepaper is for informational purposes
only and does not constitute an offer to sell or a solicitation of an offer to buy
any securities, financial instruments, or other investment products. This
whitepaper is intended to present an overview of the Wafaa Marketing
Agency, its platform, and the associated Wafaa Coin. It is not intended to
provide financial, legal, tax, or investment advice, and should not be relied
upon as such.

Forward-Looking Statements

This whitepaper contains forward-looking statements, which are based on
the current beliefs, expectations, and assumptions of the Wafaa Marketing
Agency's management. Such statements are subject to significant risks and
uncertainties, and actual results may differ materially from those anticipated
in these forward-looking statements. Factors that could cause or contribute
to such differences include, but are not limited to, regulatory changes,
market conditions, technological advancements, and competition.

No Guarantee of Future Performance

Past performance is not indicative of future results. The value of Wafaa Coins
and the success of the Wafaa platform can be highly volatile and subject to
various market factors beyond our control. There is no guarantee that the
objectives or projections outlined in this whitepaper will be achieved.
Investors should conduct their own research and seek professional advice
before making any investment decisions.

Regulatory Risks

The regulatory status of blockchain technologies, cryptocurrencies, and
digital tokens is unclear or unsettled in many jurisdictions. It is possible that
regulatory authorities may apply existing regulations or introduce new
regulations that could affect the Wafaa platform and Wafaa Coin. This could
impact the platform's ability to operate as intended and the value of Wafaa
Coins.

Security Risks

While we have implemented robust security measures to protect the Wafaa
platform and Wafaa Coin, no system is completely immune to security
breaches or hacks. Investors should be aware of the potential risks associated
with digital wallets and blockchain technology, including loss of funds due to
security incidents.

No Liability

The Wafaa Marketing Agency, its affiliates, and their respective officers,
directors, employees, and agents shall not be liable for any direct, indirect,
incidental, special, consequential, or exemplary damages, including but not
limited to, loss of profits, goodwill, use, data, or other intangible losses, resulting
from the use of or inability to use the Wafaa platform or Wafaa Coin.

Changes to the Whitepaper

The information contained in this whitepaper is subject to change without
notice. The Wafaa Marketing Agency reserves the right to update, modify, or
replace this whitepaper at any time. It is the responsibility of the reader to stay
informed of any changes by reviewing the most current version of the
whitepaper available.

Acceptance of Terms

By accessing and reading this whitepaper, you agree to be bound by the terms
and conditions set forth in this disclaimer. If you do not agree with these terms
and conditions, please refrain from using the information contained herein.
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Executive Summary

1.

1.1. Introduction to Wafaa Marketing Agency

Welcome to Wafaa Club, a groundbreaking platform designed to
revolutionize the loyalty program landscape using blockchain
technology. Founded by an elite group of entrepreneurs driven by
innovation and excellence, Wafaa aims to bridge the gap between
brands and customers, creating a seamless and rewarding ecosystem.
Our mission is to enhance customer loyalty and engagement through a
universal loyalty program powered by Wafaa Coin.



Executive Summary

1.

1.2. Company Overview

Trade Name: WAFAA ALMOWADHAFIN MARKETING RESEARCH & CONSULTANCIES CO. LLC
Legal Type: Limited Liability Company (LLC)

License Issuer: Government of Dubai, UAE

License Activities: Marketing Research & Consultancies

License Number: 1236322

DCCI* Number: 486169

Registration Number: 2080532

Issue Date: 18/09/2023

% Dubai Chamber of Commerce and Industry



Executive Summary

1.

1.3. Overview of the Platform and Its Key Features

Wafaa Club is a unique platform that integrates directly into the
Telegram ecosystem, leveraging its extensive user base.

Brands can define specific actions for users to complete, such as
following a Telegram channel or participating in surveys, and reward
them with Wafaa Coins.

Customers, in turn, can spend these coins on a variety of rewards,
including voucher codes, discounts, exclusive events, or even stake them
for additional benefits.



1.4. Key Features

; e Incentivized Engagement: Brands can create interactive campaigns
= to drive customer engagement.

g e Rewards and Redemption: Users can earn Wafaa Coins through
v various activities and redeem them for valuable rewards.

()]

.E e Referral Programs: Users can earn additional coins by inviting
3 friends to join the platform.

9 e Staking: Users can stake their Wafaa Coins to earn higher rewards,
L promoting long-term holding.

=) e In-Platform Purchases: Users can use Wafaa Coins to purchase

premium content and access exclusive features within Telegram.



Executive Summary

1.

1.5. Wafaa Coin and Its Role in the Ecosystem

Wafaa Coin is the backbone of our platform, functioning as the primary
currency for all transactions within the Wafaa ecosystem. It enables a
fluid and engaging experience for users, ensuring they are rewarded for
their participation and loyalty. With a focus on maintaining a limited
supply and achieving negative inflation, Wafaa Coin is designed to retain
its value and provide a stable foundation for the platform's economy.



Executive Summary

1.

1.6. Vision and Mission Statement

Vision: To create a universally accepted loyalty program that empowers
brands and rewards customers through the innovative use of blockchain
technology.

Mission: To build a seamless and engaging platform that enhances
customer loyalty, drives brand engagement, and offers meaningful
rewards, all while maintaining the highest standards of quality and
security.



Wafaa Club is not just another loyalty program:; it is a
comprehensive solution that redefines how brands and
customers interact. Join us as we embark on this journey to
revolutionize customer loyalty and create a rewarding
ecosystem for all.

11
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2. Problem Statement

2.1. Traditional Loyalty Programs: Challenges and Limitations

In the modern business landscape, loyalty programs have become a
staple for brands seeking to retain customers and foster long-term
relationships. However, traditional loyalty programs are fraught with
several challenges that hinder their effectiveness and limit their appeal.
Below, we explore the primary issues faced by both brands and
customers within these conventional systems.



2. Problem Statement

2.1.1. Fragmentation and Incompatibility

Traditional loyalty programs are often isolated to individual brands or
specific sectors, resulting in a fragmented experience for customers. This
lack of interoperability means customers must manage multiple loyalty
accounts, each with its unique rules, points, and redemption processes.
Such fragmentation reduces the overall utility and convenience of loyalty
programs, leading to decreased customer engagement and satisfaction.



2. Problem Statement

2.1.2. Low Engagement and Redemption Rates:

Many loyalty programs suffer from low engagement and redemption
rates. Customers frequently lose interest due to the complexity of
earning and redeeming points, lack of valuable rewards, or limited
opportunities to accumulate meaningful benefits. As a result, the
perceived value of these programs diminishes, and customers are less
likely to participate actively.



2. Problem Statement

2.1.3. High Costs and Inefficiencies for Brands:

Brands investing in traditional loyalty programs often encounter high
operational costs and inefficiencies. Managing a loyalty program requires
significant resources, including technology infrastructure, customer
service, and marketing efforts. Additionally, the lack of a universal
platform necessitates brands to develop and maintain proprietary
systems, further escalating costs and complexity.



2. Problem Statement

2.1.4. Limited Customer Insights and Personalization:

Traditional loyalty programs typically offer limited insights into customer
behavior and preferences. This lack of granular data prevents brands
from delivering personalized experiences and targeted rewards that
resonate with individual customers. Consequently, the potential to build
deeper, more meaningful relationships with customers is significantly
curtailed.



2. Problem Statement

2.1.5. Security and Fraud Concerns:

The centralized nature of traditional loyalty programs exposes them to
security vulnerabilities and fraud risks. Instances of points theft,
unauthorized access, and manipulation of loyalty accounts are not
uncommon, undermining customer trust and the integrity of the program.
Ensuring robust security measures adds another layer of complexity and
cost for brands.



2. Problem Statement

2.2. The Need for a Universal, Decentralized Solution:

The aforementioned challenges highlight the need for a universal,
decentralized loyalty program that addresses the limitations of traditional
systems. A blockchain-based solution can offer a cohesive and secure
platform where brands and customers interact seamlessly. By leveraging
the principles of decentralization, transparency, and interoperability, such
a solution can redefine the loyalty landscape, providing unparalleled
value and efficiency.



2. Problem Statement

2.2.1. Interoperability and Universality:

A decentralized platform can unify various loyalty programs under a
single ecosystem, allowing customers to earn and redeem rewards
across multiple brands and sectors. This interoperability simplifies the
user experience, enhancing engagement and satisfaction.

2.2.2. Enhanced Engagement through Gamification:

Incorporating gamification elements, such as daily quests and
challenges, can significantly boost customer engagement. A dynamic
and interactive platform encourages continuous participation, fostering a
loyal customer base.



2. Problem Statement

2.2.3. Cost-Effective and Scalable:

Blockchain technology reduces operational costs by eliminating the
need for intermediaries and proprietary systems. A decentralized
approach offers scalability, enabling brands to efficiently manage loyalty
programs without substantial resource allocation.

2.2.4. Data Transparency and Personalization:

Blockchain's transparent and immutable nature provides brands with
accurate and comprehensive customer data. This data can be used to
deliver personalized rewards and experiences, strengthening customer
relationships and loyalty.



2. Problem Statement

2.2.5. Robust Security and Fraud Prevention:

A decentralized platform ensures higher security standards, mitigating
the risk of fraud and unauthorized access. Blockchain's inherent security
features, such as cryptographic encryption and distributed ledger
technology, safeguard customer data and transactions.



The current landscape of traditional loyalty programs is marred by

fragmentation, inefficiencies, and security concerns. To overcome

these challenges, a universal, blockchain-based loyalty platform
presents a viable solution.

By addressing the pain points of both brands and customers, such
a platform can revolutionize the loyalty industry, offering a
seamless, engaging, and secure experience for all stakeholders.

Wafaa Marketing Agency aims to lead this transformation with our
innovative approach, leveraging the TON ecosystem and Wafaa
Coin to create a new standard for loyalty programs.
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3. The Solution

3.1. A Unified and Interoperable Platform

Wafaa Marketing Agency offers a groundbreaking solution to the
problems plaguing traditional loyalty programs by leveraging blockchain
technology within the TON ecosystem. Our platform, powered by the
Wafaa Coin, aims to create a universal, decentralized loyalty program
that benefits both brands and customers. This coming pages outline the
core features and benefits of the Wafaa platform and how it addresses
the limitations of traditional systems.



3. The Solution

3.1.1. Seamless Integration with Telegram:

Wafaa Marketing Agency operates as a mini-app within the Telegram
ecosystem, taking advantage of Telegram's extensive user base and
robust infrastructure. This integration ensures a smooth onboarding
process for both brands and customers, promoting rapid adoption and
widespread use.



3. The Solution

3.1.2. Interoperability Across Brands:

The Wafaa platform enables customers to earn and redeem Wafaa Coins
across multiple brands and sectors. This universal approach simplifies the
user experience, eliminating the need to manage multiple loyalty
accounts. Customers can enjoy a cohesive and rewarding experience,
driving higher engagement and satisfaction.



3. The Solution

3.1.3. Gamification through Daily Quests:

To keep users engaged, Wafaa Marketing Agency introduces daily quests
and challenges. These activities, ranging from following a brand's
Telegram channel to sharing content on social media, allow customers to
earn additional Wafaa Coins. Gamification elements create a dynamic
and interactive environment, fostering continuous participation and
loyalty.



3. The Solution

3.1.4. Tangible and Desirable Rewards:

Customers can use their earned Wafaa Coins to access a variety of
rewards, including voucher codes, discounts, exclusive events, and
special offers from brands. By providing tangible and desirable rewards,
the platform ensures that customers perceive real value in their
participation, enhancing overall engagement.



3. The Solution

3.1.5. Staking for Future Benefits:

In addition to spending Wafaa Coins on immediate rewards, customers
have the option to stake their coins. Staking allows users to lock their
coins in their wallets, potentially earning additional benefits over time.
This feature encourages long-term commitment and investment in the
platform.



3. The Solution

3.1.6. Reduced Operational Costs:

Blockchain technology eliminates the need for intermediaries and
proprietary systems, significantly reducing operational costs for brands.
The decentralized nature of the Wafaa platform allows for efficient
management of loyalty programs, enabling brands to allocate resources
more effectively.



3. The Solution

3.1.7. Scalable Solution:

The Wafaa platform is designed to scale seamlessly with the growth of
its user base. Brands can easily expand their loyalty programs without
facing the limitations and complexities associated with traditional
systems. This scalability ensures that the platform can accommodate the
needs of brands of all sizes.



3. The Solution

3.1.8. Comprehensive Customer Insights:

The transparent and immutable nature of blockchain technology
provides brands with accurate and comprehensive customer data. This
data can be leveraged to deliver personalized rewards and experiences,
enhancing customer satisfaction and loyalty. Brands can gain deeper
insights into customer behavior and preferences, enabling more effective
marketing strategies.



3. The Solution

3.1.9. Transparent Transactions:

Every transaction on the Wafaa platform is recorded on the blockchain,
ensuring transparency and traceability. This transparency builds trust
between brands and customers, as all actions and rewards are verifiable
and secure. The immutable nature of blockchain technology prevents
tampering and fraud, safeguarding the integrity of the loyalty program.



3. The Solution

3.1.10. Enhanced Security Measures:

The Wafaa platform employs advanced cryptographic encryption and
distributed ledger technology to protect customer data and transactions.
These security measures mitigate the risk of fraud and unauthorized
access, ensuring a safe and secure environment for all participants.



3. The Solution

3.1.11. Fraud Prevention:

Blockchain's inherent security features, such as consensus mechanisms
and decentralized storage, prevent common fraud issues found in
traditional loyalty programs. Customers and brands can participate with
confidence, knowing that their data and assets are protected.



The Wafaa Marketing Agency offers a revolutionary solution to the
challenges of traditional loyalty programs by creating a unified,
engaging, and secure platform powered by blockchain technology.

By leveraging the TON ecosystem and the Wafaa Coin, we provide a
seamless experience for brands and customers alike. The platform
addresses the fragmentation, inefficiencies, and security concerns of
conventional systems, setting a new standard for loyalty programs.
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Wafaa Marketing Agency is designed
to offer an innovative and efficient
loyalty program platform that
addresses the needs of both brands
and customers. By leveraging the
TON ecosystem and the Wafaa Coin,
our platform delivers unique features
that enhance user experience,
engagement, and security.

This section details the core features
of the Wafaa platform and how they
contribute to its effectiveness and
appeal.

39



4. Platform Features

4.1. Platform Overview

Wafaa Website: https://wafaa.ae

Telegram Bot: t. me/wafaa_club_bot

Mini-App Address: To be released!
Github: https://github.com/Wafaa-Coin
Current Technologies: Python / Django

Nextjs
SQLite / TDLib
FunC (The Open Network (TON))


https://wafaa.ae/
http://t.me/wafaa_club_bot
https://github.com/Wafaa-Coin

4. Platform Features

4.2. Integration with Telegram

Seamless Onboarding:

Wafaa Marketing Agency operates as a mini-app within the Telegram
ecosystem. This integration simplifies the onboarding process, allowing
users to easily join the platform without the need for additional
applications or complex registration procedures. The familiarity and
convenience of Telegram facilitate rapid adoption among users.

Leveraging Telegram’s User Base:

By embedding the Wafaa platform within Telegram, we tap into its
extensive and active user base. This strategic integration ensures a broad
reach and instant access to millions of potential users, significantly
enhancing the platform'’s visibility and engagement from the outset.



4. Platform Features

4.3. Daily Quests and Gamification

Dynamic User Engagement:

The Wafaa platform incorporates daily quests and challenges to keep
users actively engaged. These quests may include tasks such as
following a brand's Telegram channel, sharing content, or participating in
surveys. By completing these activities, users earn Wafaa Coins, making
the platform interactive and rewarding.

Enhanced Loyalty through Gamification:

Gamification elements are central to the Wafaa platform's design. By
introducing game-like features such as daily quests, leaderboards, and
achievement badges, we create a fun and competitive environment that
encourages users to return regularly and engage with the platform.



4. Platform Features

4.4. Rewarding User Actions

Earn Wafaa Coins:

Users earn Wafaa Coins by performing various actions defined by brands. These actions can include
social media interactions, content sharing, participating in surveys, and more. The flexibility in defining
tasks allows brands to tailor their engagement strategies to meet specific goals.

Redeem Valuable Rewards:

Wafaa Coins can be redeemed for a wide range of rewards, including voucher codes, discounts,
exclusive event access, and special offers from participating brands. By providing meaningful and
desirable rewards, the platform ensures that users perceive real value in their participation.

Staking for Future Benefits:

In addition to immediate rewards, users have the option to stake their Wafaa Coins. Staking involves
locking coins in their wallets for a certain period, potentially earning additional benefits. This feature
incentivizes long-term commitment to the platform and fosters a sense of investment among users.



4. Platform Features

4.5. Security and Transparency

Blockchain-Based Security:

The Wafaa platform leverages the security advantages of blockchain
technology. Advanced cryptographic techniques and distributed ledger
technology protect user data and transactions, ensuring a secure environment
for all participants. These measures mitigate the risk of fraud and unauthorized
access.

Transparent Transactions:

All transactions on the Wafaa platform are recorded on the blockchain,
providing full transparency and traceability. This transparency builds trust
among users and brands, as all actions and rewards are verifiable and
immutable. The decentralized nature of blockchain technology ensures the
integrity and reliability of the loyalty program.



4. Platform Features

4.6. Cost Efficiency and Scalability

Reduced Operational Costs:

By eliminating intermediaries and proprietary systems, the Wafaa
platform significantly reduces operational costs for brands. The
decentralized approach allows for more efficient management of loyalty
programs, enabling brands to allocate resources more effectively.

Scalable Infrastructure:

The Wafaa platform is designed to scale seamlessly with the growth of
its user base. Whether a brand has a small, niche audience or a large,
global following, the platform can accommodate varying levels of
participation without compromising performance or user experience. This
scalability ensures that the platform remains effective and reliable as it
expands.



4. Platform Features

4.7. Comprehensive Customer Insights

Data-Driven Personalization:

The transparent and immutable nature of blockchain technology
provides brands with accurate and comprehensive customer data. This
data can be leveraged to deliver personalized rewards and experiences,
enhancing customer satisfaction and loyalty. Brands can gain deeper
insights into customer behavior and preferences, enabling more effective
marketing strategies.

Enhanced Customer Relationships:

By understanding customer behavior and preferences, brands can tailor
their engagement strategies to better meet the needs and expectations
of their audience. This personalized approach fosters stronger
relationships between brands and customers, driving loyalty and
long-term engagement.



The Wafaa platform is a comprehensive solution that addresses the
limitations of traditional loyalty programs by offering a unified, engaging,
and secure experience for both brands and customers.

With features such as seamless integration with Telegram, daily quests,
rewarding user actions, and robust security measures, Wafaa Marketing
Agency sets a new standard for loyalty programs.

By leveraging the TON ecosystem and the Wafaa Coin, we provide a
platform that enhances user engagement, drives brand loyalty, and
ensures the integrity and transparency of all transactions.
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The Wafaa Coin, the cornerstone of
the Wafaa platform, is meticulously
designed to ensure stability, value
appreciation, and sustainable growth.
Our tokenomics model addresses the
needs of both brands and customers
while fostering a secure and
rewarding ecosystem.

This section delves into the key
aspects of Wafaa Coin's tokenomics,
including supply, distribution, liquidity
management, and staking
mechanisms.
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5. Tokenomics

5.1. Token Overview

Name: Wafaa Coin Symbol: WAFAA

Description: A universal loyalty token for rewarding and engaging customers.
Logo Image: >

Blockchain: TON (The Open Network)

Total Supply: 100,000,000 WAFAA Decimals: 9

Address: EQAuyhz6eCskzMhJ22n9bYOdxygoUJuA4lhOVYxkM4abKnddw

Admin: EQBLInggnltkgcOxGGLE-Hus3SI2sFZ76xYB1tNet1Z/NOFKS



https://minter.ton.org/jetton/EQAuyhz6eCskzMhJ22n9bYOdxygoUJuA4lhOVYxkM4bKnddw
https://tonscan.org/address/EQBLInggnLtkgc6xGGlF-Hu53SI2sFZ76xY61tNet1ZNOFkS

5. Tokenomics

5.2. Token Supply

Limited Supply:

Wafaa Coin features a fixed total supply to prevent inflation and ensure
long-term value appreciation. The total supply of Wafaa Coins is capped
at 100 million, creating a scarcity that drives demand and enhances the
perceived value of the tokens.

Initial Coin Offering (ICO):

To fund the development and expansion of the Wafaa platform, we will
conduct an Initial Coin Offering (ICO). A significant portion of the total
supply, 40 million Wafaa Coins, will be allocated for the ICO. This
allocation will provide early investors with an opportunity to participate in
the platform's growth and success.



5. Tokenomics

5.3. Token Distribution

The total supply of Wafaa Coins will be distributed as follows:

40% ICO: 40 million Wafaa Coins will be made available during the ICO to raise funds for
platform development and marketing.

20% Team and Advisors: 20 million Wafaa Coins will be allocated to the founding team
and advisors, ensuring alignment of interests and long-term commitment.

20% Community and Ecosystem: 20 million Wafaa Coins will be reserved for community
rewards, partnerships, and ecosystem development to drive user adoption and
engagement.

10% Reserve: 10 million Wafaa Coins will be held in reserve for future strategic initiatives
and unforeseen expenses.

10% Liquidity Pool: 10 million Wafaa Coins will be allocated to ensure liquidity and
facilitate smooth transactions within the platform.



Allocation Breakdown

Liquidity Pool
10.0%

Reserve
10.0%

Community and
20.0%

ICO

40.0%

Team and Advisors

20.0%
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5. Tokenomics

5.4. Liquidity Management and Stability

Liquidity Pool:

To ensure the seamless exchange of Wafaa Coins within the platform, we
will establish a liquidity pool. This pool will provide the necessary liquidity
for transactions, minimizing slippage and maintaining stable token prices.
The lllqwdlt%/:l pool will be funded with 10% of the total token supply,
ensuring sufficient liquidity from the outset.

Zero Risk of Liquidation:

Our tokenomics model includes mechanisms to prevent the risk of
liquidation. By carefully managing the liquidity pool and implementing
strategic buybacks when necessary, we can maintain the stability of
Wafaa Coin's value. These measures ensure that the platform remains
attractive to both users and investors, fostering confidence and trust in
the Wafaa ecosystem.



5. Tokenomics

5.5. Staking and Rewards

Staking Mechanism:

Wafaa Coin holders have the option to stake their tokens within the platform.
Staking involves locking a certain amount of Wafaa Coins in their wallets for a
specified period. In return, stakers are rewarded with additional Wafaa Coins,
incentivizing long-term commitment and participation in the platform.

Staking Rewards:

Staking rewards are distributed periodically to users who participate in the
staking program. The reward rate is designed to be attractive enough to
encourage staking while ensuring the overall supply remains controlled. By
staking their tokens, users contribute to the platform'’s stability and liquidity,
benefiting both themselves and the broader ecosystem.



5. Tokenomics

5.6. Anti-Inflationary Measures

Negative Inflation:

To further enhance the value of Wafaa Coin, our tokenomics model
incorporates negative inflation mechanisms. This involves periodically burning
a portion of the tokens from transaction fees and other sources, reducing the
total circulating supply over time. By decreasing the supply, we create upward
pressure on the token's value, benefiting all holders.

Buyback and Burn:

The Wafaa platform will implement a buyback and burn strategy to support
token value. A portion of the platform'’s revenue will be used to buy back Wafaa
Coins from the open market, which will then be permanently removed from
circulation. This process reduces the overall supply and contributes to the
appreciation of the remaining tokens.



The Wafaa Coin is designed with a robust tokenomics model that
ensures stability, value appreciation, and sustainable growth.

By implementing mechanisms such as limited supply, liquidity
management, staking rewards, and anti-inflationary measures, we
create a secure and rewarding ecosystem for both brands and
customers. The thoughtful allocation and strategic management of
Wafaa Coins will drive the platform's success, providing long-term
benefits for all participants.
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The Initial Coin Offering (ICO) for
Wafaa Coin represents a pivotal step
in our journey to revolutionize loyalty
programs through blockchain
technology. Our ICO is designed to
raise the necessary capital to
develop and expand the Wafaa
platform, ensuring its long-term
success and sustainability.

This section outlines the key details
of our ICO, including its structure,
phases, and objectives.
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6. ICO and Fundraising

6.1. ICO Structure:

The Wafaa ICO will be conducted in multiple phases, each offering
Wafaa Coins at varying price points. This tiered approach ensures that
early investors are rewarded for their commitment, while also providing
opportunities for broader participation as the ICO progresses.

6.2. Token Allocation for ICO:

A total of 40 million Wafaa Coins (40% of the total supply) will be
allocated for the ICO. These tokens will be distributed across different
phases to accommodate a range of investors and funding goals.



6.3. ICO Phases:

e Pre-Sale Phase: The initial phase will offer a limited number of Wafaa
Coins at a discounted rate to early investors. This phase is designed
to secure early funding and build momentum for the project.

e Public Sale Phase 1: Following the pre-sale, a larger tranche of
Wafaa Coins will be offered to the public at a higher price than the
pre-sale. This phase targets a broader audience of investors.

e Public Sale Phase 2: The final phase will release the remaining
Wafaa Coins at a standard rate. This phase aims to maximize
participation and secure the necessary capital to fully develop the
platform.

6. ICO and Fundraising



6. ICO and Fundraising

6.4. Use of Funds:

The capital raised through the ICO will be strategically allocated to ensure the
efficient development and growth of the Wafaa platform. Key areas of
expenditure include:

e Platform Development: Enhancing the technical infrastructure and
features of the Wafaa platform.

e Marketing and Partnerships: Driving user acquisition and establishing
strategic partnerships with brands.

e Security and Compliance: Implementing robust security measures and
ensuring regulatory compliance.

e Operational Expenses: Covering day-to-day operational costs to maintain
and scale the platform.



ising

6. ICO and Fundra

6.5. Fundraising Strategy

In addition to the ICO, Wafaa Marketing Agency is committed to exploring various fundraising avenues to support our
long-term vision. Our comprehensive fundraising strategy includes:

1

Venture Capital and Private Investors: \X/e will engage with venture capital firms and private investors who
share our vision and can provide strategic support beyond financial investment. These partnerships will help
accelerate our growth and bring valuable industry expertise to the table.

Strategic Partnerships: Forming strategic partnerships with established brands and technology companies
will be a key component of our fundraising strategy. These collaborations will enhance our platform's
credibility and expand our reach within the industry.

Grants and Innovation Programs: We will actively pursue grants and innovation programs offered by
blockchain and technology organizations. These funds will support research and development initiatives,
enabling us to stay at the forefront of technological advancements.

Community Contributions: Engaging our community through various crowdfunding mechanisms will allow
loyal users to contribute to the platform's success. Community contributions foster a sense of ownership and
commitment among our user base, driving long-term engagement and loyalty.



The ICO and fundraising efforts for Wafaa Coin are designed to
secure the necessary capital to develop and expand our
innovative loyalty platform.

By strategically allocating funds and exploring diverse
fundraising avenues, we aim to create a sustainable and
impactful ecosystem that benefits both brands and customers.
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The technical foundation of the
Wafaa platform is built on
cutting-edge blockchain
technology within the TON
ecosystem.

This section provides a detailed
overview of the technical
architecture, key components, and
security measures that ensure the
platform’s robustness, scalability,
and security.

. \ Q

Verification
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7. Technical Overview

7.1. Platform Architecture

1. Blockchain Technology: The Wafaa platform leverages the TON (The Open
Network) blockchain, a decentralized and scalable network designed for fast and
secure transactions. The TON blockchain's advanced features provide the ideal
environment for developing a reliable and efficient loyalty program platform.

2. Smart Contracts: Smart contracts are integral to the Wafaa platform, automating
various processes and ensuring transparency and trust. These self-executing
contracts manage token distribution, reward mechanisms, and staking
operations, minimizing the need for intermediaries and reducing operational
costs.

3. Mini-App Integration: Wafaa operates as a mini-app within the Telegram
ecosystem, leveraging Telegram's API to deliver seamless user experiences. This
integration allows users to interact with the platform directly within the Telegram
app, ensuring ease of use and broad accessibility.



7. Technical Overview

7.2. Key Components

User Wallets: Each user on the Wafaa platform has a secure digital wallet to store their
Wafaa Coins. These wallets are designed with user-friendly interfaces, enabling easy
management of tokens, rewards, and staking activities.

Reward Engine: The reward engine is the core component that manages the distribution
of Wafaa Coins based on user activities. Brands can define specific actions that trigger
rewards, such as following a channel or sharing content. The reward engine ensures
accurate and timely distribution of tokens to users.

Staking Mechanism: The staking mechanism allows users to lock their Wafaa Coins in
their wallets for a specified period. This component is designed to reward users for their
long-term commitment to the platform, offering additional tokens as staking rewards.

Analytics and Reporting: Comprehensive analytics and reporting tools provide brands
with insights into user behavior, engagement levels, and the effectiveness of loyalty
campaigns. These tools enable brands to refine their strategies and deliver personalized
experiences to their customers.



7. Technical Overview

7.3. Security Measures

1. Cryptographic Security: The Wafaa platform employs advanced cryptographic
techniques to secure user data and transactions. These methods ensure that all
interactions within the platform are protected from unauthorized access and tampering.

2. Decentralized Ledger: All transactions on the Wafaa platform are recorded on the TON
blockchain's decentralized ledger. This decentralized approach ensures transparency
and immutability, preventing fraud and enhancing trust among users.

3. Secure Smart Contracts: Smart contracts on the Wafaa platform are rigorously tested
and audited to ensure their security and reliability. By automating processes through
secure smart contracts, we minimize the risk of human error and malicious activities.

4. Compliance and Regulatory Measures: The Wafaa platform is designed to comply with
relevant regulatory standards, ensuring the legal and ethical operation of the loyalty
program. We implement robust measures to protect user privacy and comply with data
protection regulations.



7. Technical Overview

7.4. Scalability and Performance

High Throughput: The TON blockchain is capable of handling a high volume of
transactions per second, ensuring the platform can scale efficiently as the user
base grows. This high throughput capability is essential for maintaining a
seamless user experience during peak activity periods.

Modular Architecture: The modular architecture of the Wafaa platform allows for
flexible expansion and integration of new features. This design ensures that the
platform can adapt to evolving market needs and technological advancements
without compromising performance.

Continuous Improvement: We are committed to continuous improvement and
innovation. Our technical team regularly updates the platform, incorporating
feedback from users and partners to enhance functionality, security, and overall
user experience.



The technical foundation of the Wafaa Marketing Agency
platform is built on the robust and scalable TON blockchain,
ensuring security, transparency, and efficiency.

With key components such as smart contracts, user wallets, and
a powerful reward engine, the platform delivers a seamless and
engaging experience for both brands and customers.

Our commitment to advanced security measures and
compliance ensures a trustworthy ecosystem.
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8. Use Cases

8.1. Brand Loyalty and Rewards

Brands on the Wafaa platform can create a variety of interactive
campaigns to boost customer engagement and loyalty. For example,
brands can incentivize users to follow their Telegram channels,
participate in surveys, or share promotional content. In return, users earn
Wafaa Coins, which can be redeemed for exclusive discounts, voucher
codes, or access to special events. This method not only increases brand
visibility but also fosters a loyal customer base by rewarding active
engagement.



8. Use Cases

8.2. Social Gaming and Entertainment

Inspired by successful Telegram-based games like Notcoin and
TapSwap, Wafaa integrates similar engaging mechanics. Users can earn
Wafaa Coins by engaging in simple, entertaining tasks within mini-games
hosted on Telegram. These games can include virtual scavenger hunts,
trivia quizzes, or daily challenges. By gamifying the earning process,
Wafaa ensures high user engagement and frequent interaction with the
platform.



8. Use Cases

8.3. Referral Programs

Wafaa leverages the power of network effects through robust referral
programs. Users can earn additional Wafaa Coins by inviting friends to
join the platform. This not only helps in rapidly expanding the user base
but also creates a community-driven growth model. Similar to projects
like Resistance Dog on Telegram, which grew their community through

shared incentives, Wafaa aims to build a strong, engaged user network
by rewarding referrals.



8. Use Cases

8.4. Staking and Financial Incentives

Following the example of TON-based projects like Bemo, Wafaa offers
staking options where users can lock their Wafaa Coins to earn additional
rewards. This not only incentivizes long-term holding but also helps in
maintaining the token's value by reducing circulating supply. Users who
stake their coins can receive higher rewards, further driving the platform'’s
financial ecosystem.



8. Use Cases

8.5. In-Platform Purchases

Users can use Wafaa Coins to purchase premium content, access
exclusive features, or participate in special promotions directly within the
Telegram ecosystem. This use case is inspired by the real-world utility
provided by tokens in other Telegram projects like Notcoin, where tokens
earned in-game can be traded on exchanges for real value. By enabling
similar functionalities, Wafaa ensures that its token remains valuable and
versatile.



8. Use Cases

8.6. Digital Collectibles and NFTs

Wafaa can introduce limited edition digital collectibles or NFTs
(Non-Fungible Tokens) that users can purchase or earn through platform
activities. Projects like Pixelverse and TON Punks have successfully
integrated NFTs into their ecosystems, adding a layer of exclusivity and
value to user participation. These collectibles can be used to signify
achievements, status, or ownership of unique digital assets within the
Wafaa ecosystem.



By leveraging these diverse use cases, Wafaa aims to create a
robust, multifaceted platform that not only enhances brand
loyalty but also provides users with meaningful rewards and

engagement opportunities.
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The Wafaa Marketing Agency is
dedicated to creating a flawless and
highly effective platform, and we
believe that achieving excellence
requires time and meticulous
planning.

Our roadmap is designed to provide
an overview of our journey, with an
emphasis on quality over speed. We
will not compromise on quality to meet
deadlines, ensuring that every aspect
of our platform is thoroughly
developed and tested.
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9. Roadmap

Q3 2024: Foundation and Development
Platform Architecture: Finalize the technical architecture of the Wafaa
platform, including integration with the TON blockchain.

Smart Contracts: Develop and audit smart contracts for token
distribution, rewards, and staking mechanisms.

Telegram Mini-App: Begin development of the Telegram mini-app,
ensuring seamless integration and user-friendly interfaces.



9. Roadmap

Q4 2024: Initial Testing and Beta Launch
Alpha Testing: Conduct internal alpha testing to identify and resolve any
technical issues or bugs.

Beta Launch: Roll out a beta version of the Wafaa platform to a select
group of users for feedback and further refinement.

Community Building: Start community engagement initiatives to build a
robust user base and gather early adopters.



9. Roadmap

Q1 2025: Public Launch and ICO
Platform Launch: Officially launch the Wafaa platform to the public, with
all core features fully operational.

ICO Preparation: Finalize preparations for the Initial Coin Offering (ICO),
including legal and regulatory compliance.

ICO Launch: Conduct the ICO, offering Wafaa Coins to the public to raise
funds for further development and expansion.



9. Roadmap

Q2 2025: Expansion and Partnerships
Brand Partnerships: Initiate partnerships with key brands to onboard
them onto the Wafaa platform.

Feature Expansion: Introduce additional platform features based on user
feedback and market demand.

Marketing Campaigns: Launch targeted marketing campaigns to
increase platform visibility and user acquisition.



9. Roadmap

Q3 2025 and Beyond: Continuous Improvement
User Engagement: Implement new engagement strategies, including
daily quests and special events, to maintain high user activity.

Platform Enhancements: Continuously improve the platform's
performance, security, and user experience.

Global Expansion: Explore opportunities for expanding the Wafaa
platform to new markets and regions.
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The success of the Wafaa
Marketing Agency is driven by a
dedicated team of professionals
with diverse expertise in

blockchain technology, marketing,

and business development.

Our team is committed to
delivering a high-quality platform
that revolutionizes the loyalty
program landscape.
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10. Team

10.1. The Founding Team

Amin Seyedzadeh
e To be prepared!

Ali Saedi

e To be prepared!



10. Team

10.2. Key Advisors

e To be prepared!



10. Team

10.3. Key Members

e To be prepared!



11. Conclusion
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The Wafaa Marketing Agency is poised to transform the loyalty program
industry through the power of blockchain technology. Our platform, built on
the TON ecosystem, offers a universal loyalty program that benefits both
brands and customers. By leveraging Wafaa Coin, users can earn and
spend rewards seamlessly, driving engagement and loyalty.

We are committed to delivering a platform that prioritizes quality and user
satisfaction. Our roadmap outlines a clear path to success, with a focus on
thorough development, rigorous testing, and strategic growth. Our team of
dedicated professionals is the driving force behind our vision, ensuring that
Wafaa remains at the forefront of innovation in the loyalty program space.
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